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Abstract 
Over the years, we have come to realize that the performance of our graduates in the labour 
market have not been commendable and commensurate with economic, employers’ and 
societal demands. The lack of adequate practical work in the average Nigerian school 
system has not made the graduates adequately equipped to meet the challenges of the stiff 
and highly competitive economy. Unlike the wheelchair made to equip the lame, the 
clutches to assist walking, and the air conditioner to ensure convenience in the office 
environment, our graduates were less equipped to thrive in a highly competitive and fastest 
growing economy in Africa - Nigeria. Despite being taught the concept of doing business 
through education for and about business in the Universities, our vocational business 
education graduates still entered the labour market with the intention to be employed and 
not to employ. Hence, now that reality has set in, years after graduation, not many have 
been able to seek for decent jobs to sustain them, and currently, it seems to be too late to 
start up a business. This paper therefore, is aimed at exposing our business education 
graduates to their colleagues who are doing one sort of business or the other – irrespective 
of whether they are succeeding or not and to give those engaged in business the impetus, 
needed information, and techniques to succeed. All these are embedded in modern internet 
marketing practices. The paper is a superficial approach on how those who are now in 
business can grow fast and succeed in their endeavors using aggressive internet marketing. 
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Introduction 

We live in a time where everyone wants to 
get rich quick. Nonetheless, no one wants to 
think critically to get such wealth. We have 
more intellectuals who graduated only to start 
speaking in tongues, political praise singers, 
thugs, and so on. At a time, you may ponder, 
what really happened along the line? When 
these persons where in school, they were 
filled with so much zest and full of life with 
much intellect. What really happened? 
The fact is that we all depended on God that 
he will provide, forgetting that he has already 
provided for us – the brain. There is nothing 
more God will provide for you again other 
than your brain because your brain is a 
machination of God’s miraculous and 
wondrous work. 
Immediately after graduation, very few 
business education graduates still thought of 
business. Others do not see so much 
opportunity in business. They see only 
struggle and not an opportunity. Some hate 
work, they are lazy, so, they cannot see the 
beauty because it is hidden in work. 
It would have been better if our educators 
enforced vocational business education 
graduates while they were in school to do 
actual business practice and make sales as the 
only sine qua non to pass certain courses. 
This would be a panacea to remove 
vocational business graduates from the list of 
the unemployed in Nigeria. 
 
To Our Vocational Business Education 
Graduates Who are not in Business 
 
You see, business is the only way to go. You 
must learn business, think business and 
practice business. It is painful when we hear 

the type of jobs some of our graduates are 
engaged in today. It is not only painful that 
these jobs will not sustain them, these jobs 
too will not take them anywhere. If you do a 
gateman job with the hope that “life will get 
better”, what highest level will you be 
promoted to? 
 
Remember that Bill Gate is not a jobber, 
Dangote is not a jobber, Strive Masinwa is 
not a jobber. Even if we do not use these 
achievers as our targets and mentors, we must 
learn that business is ONE of the only ways 
to achieve our goals. You should let go of that 
job mentality, save as much as you can, start 
up a business and develop it even while you 
are managing a job. You must research 
modern practices in this business in other 
context and bring it down to your business to 
give you edge over other competitors. 
 
What kind of business can you do then? What 
can you really sell? Well, the internet is 
replete with knowledge just as it is begging 
for knowledge. For me, I prefer doing 
business that can be done both off/online, 
because that is where you reach more clients. 
Be rest assured that you can sell anything at 
all, ranging from anything to anything. Just 
anything, because at the end, you’ll realize 
that it is not what you sell but how you sell it. 
You can sell ordinary eggs and research more 
about it and start telling us things we have not 
even known about eggs even as we have been 
eating it every day. You start telling us that 
your eggs are from the poultry as if those 
other eggs are from the toilet. You then make 
it look like it is not the same eggs we eat 
every day that you are selling. At the end of 
the day, you make it look like Michael’s eggs 
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are ultimately the best to buy and you start 
selling as if you are using some kind of 
powers. Those who do not know what is 
happening now feels like you are using 
magic. This is just how it is. The power of 
marketing. 
For those vocational business education 
graduates who are not in business, your 
critical thinking in this direction is highly 
sought after. Some of you are even aware of 
certain traditional drugs that can cure ulcers 
in two weeks for sure. You have been giving 
people free and they have been thanking you 
endlessly everyday, but you do not know how 
to convert this your knowledge to sales. You 
prefer doing jobs, helping another man build 
his empire while he pays you little from his 
big profit. 
 
Some other persons knows how to cure 
bedwetting and they are seated upon their 
knowledge which has a potential to create 
wealth for them. No idea about how to sell 
your knowledge on the internet. If only you 
are aware that many parents out there wants 
their kids to stop bedwetting, I guess you 
would have done something about it. When 
you are thinking of your life, think business. 
Business has always been the way. 
 
To our Vocational Business Education 
Graduates who are in Business 
 
Unlike those who have been unable to start 
up a business after graduation, some other 
students have been able to start up something 
at their individual level as micro or small 
scale business owners. Most of the students 
in this category were able to start up a 
business as a result of their understanding of 

their field as business educators. They have 
been able to apply the concept of 
entrepreneurship training they received to 
their own advantage. Nevertheless, their 
progress, development and advancements in 
their business have not been significant 
because they lack the adequate marketing 
skills needed to excel in a competitive and 
difficult market terrain. According to 
Michael (2018), soon enough, most business 
education graduates will learn the needed 
skills to survive in their environment which 
is in line with the aims and objectives of 
vocational business education, but what will 
remain is their ability to sustain and grow 
such entity.  
Over the years, the author have discovered 
that one of the basic factors that leads to 
failure of small scale businesses is their 
inability to market their products effectively. 
The author strongly believes that at the end, 
it is not what you sell, but how you sell your 
products. Currently, the author have a 
modern spin broom which he bought for 
N10,000, an equivalent of $33. Meanwhile, 
the traditional broom is in the house which 
have been used over time and is still intact. 
Why did the author decide to spent N10,000 
on a spin broom when the traditional broom 
is better and more effective? Of course, it was 
because of the advert which makes the spin 
broom look as if it is all you need. In fact, in 
the advert, it looks like an automatic spin 
broom, but when it was delivered, it is a 
manual broom and have to be rolled against 
the ground before it will function. 
The point here is that the author now feels 
that the spin broom is useless, and that 
whatever money that is spent on it is 
pointless, that instead, the use of the 
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traditional broom which does not cost up to a 
dollar would have been maintained. 
Therefore, business education graduates 
should understand that no matter what they 
do, if the proper business technique is not 
adopted, it will be difficult to succeed. 
Hence, graduates must do all necessary 
researches on their businesses, have a basic 
knowledge of their businesses, and use such 
knowledge to manipulate, enlighten and 
entice their customers to buy their products, 
services, and ideas. To do this, vocational 
business education graduates must 
understand and master their individual 
businesses and this will aid them in 
marketing their products.  
Whatever business that vocational business 
education graduates are into should not be the 
issue of contention. The bone of contention 
should be what are they ready to do to make 
their business distinct from those around 
them? What if it is raw eggs that you sell, to 
what extent are you ready to tell people that 
your eggs are something else? To what extent 
can you convince them that your eggs are 
directly from the poultry as if those other 
eggs are from the pit? To what extent are you 
ready to make your clientele, leads and 
prospects believe that their lives depends on 
your eggs? This is the idea of marketing. 
In marketing your business, all you think 
about should not necessarily be to sell all the 
time, but also to inform, enlighten and 
educate the public. This education is meant to 
rake in sales in the future. We call this selling 
without selling. The enlightenment is not 
meant to sell immediately but have a long 
term effect on sales return in the future. 
In enlightening your audience about your 
eggs, you research online about the uses of 

eggs, benefits to kids, teens, youths, 
advanced youths and adults. You 
exhaustively inform your audience all they 
have not known before on that same eggs 
they have been eating. You do this to the 
point that they now start asking themselves, 
“is this not the same eggs I have been eating 
all these while, or there is more to it?” Of 
course, this is what you want to achieve. 
Their curiosity which will lead to more 
information and sales. 
From another angle, you go into catering, try 
all the different areas in which eggs can be 
used to make sausages, in baking both pies 
and cakes. Then, you will realize that there is 
more to eggs than you even know before. In 
this process, your intellect will also lead you 
to develop foods that can be made with eggs 
that are not available before. Then, you name 
such foods after your name and such is 
credited to you. From there, you can host 
television programmes just to further your 
reach. It is this problem of how to reach your 
audience that will now take us to Facebook. 
 
Reaching your Audience through 
Facebook 
 
Facebook, the most popular site in social 
media has come to stay with great advertising 
potential. According to Infographic, the 
statistics on Facebook shows that:  
 On the average, a profile owner on 

Facebook has about 130 friends together 
with about 80 page likes. 

 56% of consumer expressing a greater 
likelihood of sharing or recommending a 
brand after clicking ‘like’ on the brand's 
Facebook page. 
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 Facebook users share more than 3.5 
billion pieces of contents (pictures, 
pages, links or any such thing) on a 
weekly basis. 

According to Facebook Reports Third 
Quarter 2012 Results which ended 
September 30, 2012; Mark Zuckerberg, 
Facebook founder and CEO said: "As proud 
as I am that a billion people use Facebook 
each month, I'm also really happy that over 
900 million people now share and connect 
on Facebook every month using mobile 
devices” (Milad, 2013). 

Imagine the statistics above! Currently, 
statistics shows that as at the first quarter of 
2018, Facebook subscribers have climbed to 
2.072 billion (Salman, 2018). This is to say 
that there are more clients waiting for you 
online than offline. It is as posited by Amit 
(2018) that it’s almost as if your business 
doesn’t exist if it has no internet presence. So 
now, what can be done? 
 
Your Facebook Profile 
To utilize Facebook, your personal profile is 
the first point of call. People need to 
understand what you do to earn a living on 
Facebook. You must begin to tell your 
friends list the business you do. Sadly, we 
have people who complain on Facebook that 
market is bad but use all their time to criticize 
bad leadership in the country. Painfully, 
those people they complain bad leadership to 
were supposed to be their customers. Finally, 
they did not buy because they were not 
informed. So, who is the cause of the bad 
market? Your guess is as good as mine. 
Nonetheless, some persons do not see it as 
cool enough to use their personal profile to 

propagate their business for reasons best 
known to them. In this case, like in other 
cases, a Facebook page will suit this type of 
users. 
 
Facebook Page 
A Facebook page is like a manual book where 
information about something is written. Let 
us say information about your business. 
Inside the book, you wrote very enchanting 
messages about your services, catalogues of 
your products and lots more. From your page, 
people begin to see what you do and those 
fractions of visitors who will patronize you 
begin to develop interest to place a call. 
Remember the egg business above? This is 
where you begin to drop information to the 
enjoyment of your audience.  
In enlightening your audience, do not be a 
greedy seller that everything you do is tied to 
sales. Some prospectives are easily turned off 
by sales adverts. So, make it ordinary. Make 
it more or less like a news. Make it look like 
an educative post other than a sales tactics. In 
time, when the interest develops, you are just 
going to receive those calls that you so desire. 
Take for example, the author is currently a 
prospective buyer of one Facebook page 
“Undandy". This page deals on shoe. The 
handlers of this page are so good in business 
that they have a motto – “step in the right 
direction”. This motto has captivated my 
attention to the extent that what I am 
currently waiting for now is the right time to 
patronize them. You can call me a 
prospective buyer of Undandy Shoes. The 
point is that no matter how hard, your client 
must patronize you or at least, regret their 
inability. 
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Facebook Adverts 
This paper is a superficial approach to 
internet marketing, hence, very little will be 
discussed on Facebook advertorials. This is 
because the author intends this piece for 
newcomers in internet marketing and do not 
wish to throw his audience off balance. 
Nonetheless, Facebook adverts is simply a 
way of reaching more persons. You should 
understand that your page posts are seen only 
by those who liked your page. Your page post 
can also be seen by others when your page 
members share your page post to their wall. 
This enables all their friends to see your page 
post through their newsfeed. Nevertheless, 
you want others to see what you post to 
increase your chances of possible patronage. 
This is where you need Facebook adverts. 
Facebook adverts can be set to reach desired 
audiences like a state, country, people with 
similar interest, etc. Selection of your 
audience makes it possible to reach more 
persons who are likely to buy from you than 
merely reaching everyone. 
 
What Can You do with a Facebook Page? 
The major purpose of a Facebook page is to 
reach your audience in an appealing manner. 
In doing this, you create consistent appealing 
videos, pictures, and texts that enchants your 
audience. Your post must be captivating. 
Most of the things you will do may not 
necessarily be new but that you are adopting 
a new approach in doing them. Through 
Facebook page, your clients can message 
you, requesting for information that may lead 
to future sales. You do well by responding to 
these messages on time. Remember that in 
doing business online, information are not 
restricted from the public. That is, were 

possible, your recipes may be needed to be 
shared to your audience as a do-it-yourself 
approach. In essence, you are teaching your 
audience to know something. It is this value 
that you are creating that makes you stand out 
amongst those selling the same products. 
Because those selling the same products will 
not share these skills/recipes for free neither 
are they even online.  
Maybe during the process of preparing 
something, some special ingredients are 
needed and such ingredients are not easily 
gotten in the regular markets, this is a 
possible area where you can now sell.  
Imagine somebody who is into modern 
flooring techniques. People take up to 
N30,000 (about $85) to teach this new skill. 
However, as an online marketer, you can 
decide to create a free video, teaching your 
audience this new skill and tell them where to 
get the products. Your teaching people free 
and collecting monies through purchase of 
your products is called diversionary pricing. 
This is because you diverse the money into 
the purchase of your products and not in the 
teaching of the skills. As a matter of fact, 
some may even increase the price of the 
products, as part of the free video offered. 
 
Creating a Household Name and Motto 
In any business you do, remember that 
making your business name a household 
name a have bearing on the long term success 
of your business. In addition, create a motto 
that people will tie to your business. This 
motto should be a line that your buyers thinks 
about or recite knowingly and unknowingly 
most of the time. Take a look at the following 
business and their motto: 
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1. Undandy (Shoe business company): Step 
in the right vocation. 

2. Indomie (noodles): The difference is in the 
taste. 

3. NDU Admissions and UTME (Admission 
consultants): Step into the right vocation. 
(inspired by Undandy) 

4. Limousine (Car company): This is the 
best… anything more than this must fly. 

 
What the author is trying to say is that your 
business must have a motto that those who 
have come in contact with your products 
begin to think about. 
 
Summary/Conclusion 
There are other numerous channels through 
which we can engage in online business like 
email list building, use of websites, google 
adverts etc. But all these you can learn once 
you have started. You continue to research 
more to get more knowledge on this issue of 
internet marketing. Most importantly, you 
should also learn about how to create a 
website, and link it to your Facebook page so 
that anything you post on your website 
automatically appear in your Facebook page 
with a link directing your readers to visit your 
website. 
Remember that you can sell anything online. 
You can even sell garri (cassava flakes) 
online and your business will move 
depending on how well you know about 
garri. Of course you will agree that there are 
different types of garri. There are some that 
are very starchy, others are very dry, lacking 
such starchy texture, and so on. Then, all you 
do is to inform your audience on the different 
types of garri and the one that is best, that to 
get the best one, they should contact you. 

This is the idea. You must have the needed 
knowledge first. Everything is online. Just 
google about garri and you will get all needed 
information to sell. 
 
Recommendations 
Based on the discussion above, the following 
are recommended: 
1. Think business, breathe business. 
2. Do extensive research on your business to 

give you knowledge on the business 
because it is this knowledge that will 
enable you to do exploits. 

3. Reach out to a wider audience online. 
4. Create a Facebook page in the name of 

your business. 
5. Make enchanting posts through videos, 

texts, pictures, etc on your business 
products and services. 

6. Strive to add free beneficial contents to 
make your audience understand your 
Genuity. 

7. Trust is built over time… so, stay with 
your audience all along. Do not drift. 
Keep on informing them. 

8. When a new product come, use an entry 
pricing to sell, at least, for the first period. 
Customers like discounts. 

9. Always be timely in your responses to 
messages. In replying your clients, try as 
much as possible to be friendly. Use terms 
that will relate more closely to the client. 
This will build a somewhat personal 
relationship. 

10. Do promotion in your page. This is a type 
of engagement that will make your page 
members to understand that you are 
genuine other than just requesting for 
patronage. Remember that corporate 
social responsibility is very powerful. 
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